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" Forward-Looking Statements

"Safe harbor" statement under the Private Securities Litigation Reform Act of 1995: This presentation contains forward-looking statements about the company's financial and
operating results, which may include expected GAAP and non-GAAP financial and other operating and non-operating results, including revenue, net income, diluted earnings
per share, operating cash flow growth, operating margin improvement, expected revenue growth, expected current remaining performance obligation growth, expected tax
rates, stock-based compensation expenses, amortization of purchased intangibles, shares outstanding, market growth, environmental, social and governance goals and
expected capital allocation, including mergers and acquisitions, capital expenditures and other investments. The achievement or success of the matters covered by such
forward-looking statements involves risks, uncertainties and assumptions. If any such risks or uncertainties materialize or if any of the assumptions prove incorrect, the
company’s results could differ materially from the results expressed or implied by the forward-looking statements it makes.

The risks and uncertainties referred to above include -- but are not limited to -- risks associated with the effect of general economic and market conditions; the impact of
geopolitical events, natural disasters and actual or threatened public health emergencies, such as the ongoing Coronavirus pandemic; the impact of foreign currency exchange
rate and interest rate fluctuations on our results; our business strategy and our plan to build our business, including our strategy to be the leading provider of enterprise cloud
computing applications and platforms; the pace of change and innovation in enterprise cloud computing services; the seasonal nature of our sales cycles; the competitive
nature of the market in which we participate; our international expansion strategy; the demands on our personnel and infrastructure resulting from significant growth in our
customer base and operations, including as a result of acquisitions; our service performance and security, including the resources and costs required to avoid unanticipated
downtime and prevent, detect and remediate potential security breaches; the expenses associated with our data centers and third-party infrastructure providers; additional
data center capacity; real estate and office facilities space; our operating results and cash flows; new services and product features, including any efforts to expand our services
beyond the CRM market; our strategy of acquiring or making investments in complementary businesses, joint ventures, services, technologies and intellectual property rights;
the performance and fair value of our investments in complementary businesses through our strategic investment portfolio; our ability to realize the benefits from strategic
partnerships, joint ventures and investments; the impact of future gains or losses from our strategic investment portfolio, including gains or losses from overall market
conditions that may affect the publicly traded companies within our strategic investment portfolio; our ability to execute our business plans; our ability to successfully integrate
acquired businesses and technologies; our ability to continue to grow unearned revenue and remaining performance obligation; our ability to protect our intellectual property
rights; our ability to develop our brands; our reliance on third-party hardware, software and platform providers; our dependency on the development and maintenance of the
infrastructure of the Internet; the effect of evolving domestic and foreign government regulations, including those related to the provision of services on the Internet, those
related to accessing the Internet, and those addressing data privacy, cross-border data transfers and import and export controls; the valuation of our deferred tax assets and the
release of related valuation allowances; the potential availability of additional tax assets in the future; the impact of new accounting pronouncements and tax laws;
uncertainties affecting our ability to estimate our tax rate; uncertainties regarding our tax obligations in connection with potential jurisdictional transfers of intellectual property,
including the tax rate, the timing of the transfer and the value of such transferred intellectual property; the impact of expensing stock options and other equity awards; the
sufficiency of our capital resources; factors relatedto our outstanding debt, revolving credit facility and loan associated with 50 Fremont; compliance with our debt covenants
and lease obligations; current and potential litigation involving us; and the impact of climate change.

Further information on these and other factors that could affect the company’s financial results is included in the reports on Forms 10-K, 10-Q and 8-K and in other filings it
makes with the Securities and Exchange Commission from time to time. These documents are available on the SEC Filings section of the Investor
Information section of the company’s website at.

Salesforce.com, inc. assumes no obligation and does not intend to update these forward-looking statements, except as required by law.



Web3J3 is a New Trust Frontier
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Web3 is taking over the world

ET Brand Landscape n
The landscape of brands that launched NFT collections in 2022 spans almost
every industry vertical
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A g gaws SAMAN bugotti moen D&G - A oo R o0 ...QN - % pay % Cuil Y (e e
@ (AP B cuccl wesemey BOSS  [8RE ey R Lu. @ B cowiodeon ] e b‘-!f."‘ﬁ ”@" 15.% &
- |‘?.‘!.‘?| ® & voor g rvows T Wrangler PUXAR pawor¥ cmee wismsse TIME \OGLE ot % m pA‘i‘&x R T
Automotive & Mobility Beauty & Cosmetics
B areine = gy & v (D) @ FIFA @& rrourr AXE CLNQUE FOREO WP IALES
i e O A @ s mascan T reana e ,,Q urc LALIQUE  ~pese i TIFFANY&CO.
Technology Watch Hospitality

s ¥ i

Infinix e reddit samsune  SIEMENS W:n ml}ygm fox .%1 e TIMEX \‘o%uq DReam —j) uﬁm :IC z C
Consumer Goods Prof. Services Travel Public Financial Services Academia

closet.p @ e BCG 1IMHP airBaltic ST ©7 Post afterpay®> E Q

TUIGA™

18

Source: Moonblock Web3 Brand Intelligence Platform
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Consumer Behavior & Web3 Adoption
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What Does WebJ3 Offer Brands and their Customers?

New Customer
Experiences

Web3 opens up new ways
of connecting and engaging
with customers. It unlocks
co-creation and
co-ownership, token-gated
communities, and
personalized engagement
using wallet data.

New
Products

Web3 opens the doors to
new products. Virtual goods
in gaming, metaverse
wearables, or digital twins
paired with physical goods.
Entirely new product lines
are possible.
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Enhanced
Loyalty

New loyalty levers are a part

of Web3. From
co-ownership, to

tokenization, to the easy
interoperability of points for
cross-brand partnerships.
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New Customer
Data

Wallet IDs become a new
identifier for consumers,
giving brands a new method
of zero party data collection
that is stored on chain,
including the ability to track
ownership as assets are
resold.
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Salesforce State of the Connected Customer 2022

Omnichannel

Co-Creation

Innovation

Community

Data
Ownership

of consumers
have switched to
a competitor at
least once in the
past year




Marketers Must Find New Ways to Drive Growth

How do we reach new audiences?

How do we increase customer loyalty?

How do we future-proof our business?

of CMOs say they
must continually
innovate to stay

competitive

Salesforce State of Marketing, 8th Edition, 2022



Brands are Finding Answers in Web3

New Audiences .
New Communities

New Channels
New Loyalty

New lIst Party Data .
New Innovation

100+

brands have
already
launched
Web3 projects

of marketers

already have a
strategy for

Web3




Building Relationships in Web3 Isn’t Always Seamless
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Siloed Point Solutions

Disconnected Data

New Skill Requirements
Connected
Customer Experience

Security & Privacy Concerns

Sustainability Concerns



"Web3 is a revolution of

value. It's on the order [

of industrialization, salesforce
automotive, the silicon I Z
chip, the internet, and

blockchalns It's that
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Take Away

1. Be prepared for Web3, learn from industry
initiatives, develop skills, experiment

2. Transform Customer Services with Web3
o Identification
o Loyalty 3.0
o New communities
o Right of use, proof of origin

3. Wallet as future way to connect with the
customer

salesforce
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