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1.
Know Your Customers 

and Act Early

2.
Deliver a Seamless 

Omnichannel Experience

3.
Connect Multidigital

Assistants

4.
Smooth Digital, 

Human Handover

5.
Get Meaningful 

Conversational Insights



reduced
costs

quick and 
immediate 
response

consistent 
interactions

they have
zero churn

they are 
omni-channel

Artificial Intelligence (AI) WHY?



Artificial Intelligence
is driving Customer Experience
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Flows and Integrations

BOTs

Speech Analytics

WebIVR

Agent Scripts
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A R T I F I C I A L
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I . Bot Flows
Human-like conversations between a BOT and a customer

Flows

Integrated environment that allows
both the creation of flows within a
traditional IVR (Interactive Voice
Response) system and flows of intents
and entities with chat or vocal Bot
assistance. These AI multilingual Bots
are self-learning software systems that
can be trained by the company’s staff.



II. Sentiment Analysis

1. Data insights

2. Live interactions

3. Interactions history

Global insights for a bigger 
picture of the contact center

See and analyze all the interactions happening 
live 

Access all recorded information 
and see the evolution of 
sentiment levels



Sentiment 
Analysis

How can we extract
sentiment from voice and

chat interactions ?



Sentiment 
AnalysisLIVE DEMO (10 min)



CLOSING THOUGHTSThe internetPigeonsTelegraph
Artificial 
Intelligence
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